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Honors for Servair 
 
 

The magazine « Business Traveller » just rewarded Air France for 
the quality of its meals onboard its flights to the Americas,  

meals prepared by Servair. 
 
  
The authoritative magazine “Business Traveller”, German edition, distinguished Air France 
with the “Business Traveller Award“, recognizing it as the best airline in the category “In-flight 
meal service on board flights to North and South America”. This award was presented after 
conducting a survey among readers of the publication. 
 
Servair prepares meals on-board Air France flights, and is delighted with this distinction 
which rewards its permanent efforts in favor of quality, because a journey, even for business, 
should always stay a pleasure and a meal tray can be an excellent ambassador of good 
taste. 
  
Each year, it is over 45 million meals for 130 airlines that Servair serves with passion. 
 

 
   

*************** 
 
 
SERVAIR is the leading French caterer and cleaning services provider. Ranked No.3 in the world alongside its partners and 
subsidiaries, SERVAIR provides airlines with a full range of essential services for air transport and passenger comfort. Its 
uncompromising standards in terms of quality and expertise have established SERVAIR as a key partner to its 130 client 
companies, enabling them to boost their commercial offer to passengers while ensuring the strictest adherence to air transport 
constraints. 
 
A subsidiary of Air France, SERVAIR and its subsidiaries have a total of 35 sites and a turnover in excess of €597 million. With 
a workforce of 8,339 employees, SERVAIR combines industrial logistics with a commitment to good food and passenger 
comfort. 
 
The SERVAIR network, made up of SERVAIR, its partners - FLYING FOOD GROUP (USA), SERVAIR AIR CHEF (Italy), 
NEWREST SERVAIR (Spain) - and its technical support teams, has over 70 sites worldwide. Through this strategy of alliances, 
SERVAIR is able to build a global network that respects both local requirements and the unique personality of each company. 
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