SERVAIR

SERVING THE SKIES

PRESS RELEASE Roissy, February 7, 2008

Servair announces the appointments of

Denis Hasdenteufel as
Executive Vice President Marketing and Development

and

Pierre Muracciole as
Executive Vice President Economy and Finance

Denis Hasdenteufel and Pierre Muracciole join Servair, the leading French caterer and
cleaning services provider, to respectively take on the positions of Executive Vice President
Marketing and Development and Executive Vice President Economy and Finance, both
members of Servair's General Management Committee.

Denis Hasdenteufel, 45 years old, graduated from the Ecole Supérieure de Commerce de
Paris [Paris Superior School of Commerce]. He started his career in 1986 with Air France as
Ramp Manager at Roissy Charles de Gaulle Airport. In 1987, he was named Human
Resources Director for Air France Caribbean and then, in 1989, took charge of airport
assistances for the Americas, Africa and the Mediterranean area. He later joined the
European Routes Centre as Purchasing Manager and, in 1998, became General Manager of
Air France Morocco. One year later, he was appointed Head of International Purchases for
the Air France group, a position that he held until his new appointment with Servair.

Pierre Muracciole, 50 years old, graduated from the Sorbonne in business and financial law.
He started his career in 1984 with Air France as Assistant of the Head of Tax and Customs
Services at the Financial Department. He then later took up predominantly financial positions
in the commercial sector of Regional Branch Offices outside of France, in Eastern Europe,
Kenya and the United States. In 1999, he became General Manager for Controlling with
American Routes before being named Head of Controlling and Economic Oversight for
Commercial International, a position that he held until his new appointment with Servair.
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SERVAIR is the leading French caterer and cleaning services provider. Ranked No.3 in the world alongside its partners and
subsidiaries, SERVAIR provides airlines with a full range of essential services for air transport and passenger comfort. Its
uncompromising standards in terms of quality and expertise have established SERVAIR as a key partner to its 130 client
companies, enabling them to boost their commercial offer to passengers while ensuring the strictest adherence to air transport
constraints.

A subsidiary of Air France, SERVAIR and its subsidiaries have a total of 35 sites and a turnover in excess of €597 million. With
a workforce of 8,339 employees, SERVAIR combines industrial logistics with a commitment to good food and passenger
comfort.

The SERVAIR network, made up of SERVAIR, its partners - FLYING FOOD GROUP (USA), SERVAIR AIR CHEF (ltaly),
NEWREST SERVAIR (Spain) - and its technical support teams, has over 70 sites worldwide. Through this strategy of alliances,
SERVAIR is able to build a global network that respects both local requirements and the unique personality of each company.
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